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Media Sales & Marketing - Department Vacancy

Job Title: 			Marketing & Sales Support Executive

Reporting To:			Sales Director

Start: 				As soon as possible but definitely before 24th May 2021

Location:			Aldershot

Hours:				38.75 hours per week 

Salary:				£25k-30k range - commensurate with experience
				


The Company & Role

Boomerang Media (www.boomerangmedia.co.uk) is a well-established UK boutique consumer-targeted out-of-home (OOH) media business. Boomerang owns, manages & operates over 2,000 digital screens in 5 distinct audience networks - Health & Fitness, Cinema, Retail, Playcentres & Education - working with leading consumer brands such as David Lloyd Leisure, Nuffield Health, Pure Gym & VUE Entertainment amongst many others. We provide content creation & screen network management for the host businesses & an advertising opportunity on the screens for 3rd party advertisers - both international, national & local clients.

At core, Boomerang is a well-developed media sales operation. The business is looking for a new B2B marketing executive to support our sales & marketing (revenue generation) activities targeted at the UK advertising media sector - client brands & their advertising, marketing & media agencies. 

The company also operates alongside two other group businesses - Boomerang Education (www.boomerang-ed.com) & Let’s Go with the Children (www.letsgowiththechildren.co.uk). 

The business head office is located in a Grade 2 listed Manor House in parkland in Aldershot, Hampshire.  The role - in the future - will be largely based in the office but with some WFH flexibility.

The successful candidate must be able to multi-task effectively, be a self-starter, deliver to deadlines & have the confidence/gravitas to interact with senior stakeholders.

It is expected that candidates will have 2-5 years of relevant experience in B2B marketing roles ideally from the media marcoms or a similar sector.  






Desired Personal Attributes & Skills:

· High energy levels - upbeat & engaging, with a positive outlook
· An interest in media, marketing & communications
· Natural organisational & prioritisation skills
· High level of attention to detail
· A self-starter, with creative flair
· An ability to undertake desk research & extract information from research reports
· A good working knowledge of Powerpoint & Excel
· A basic understanding of Photoshop and the Adobe Creative Suite of design tools would be advantageous

Responsibilities

Annual Marketing Plan & Brand
· Assist in the development of an annual sales & marketing plan & ensure execution of all key projects/activities. 
· In conjunction with senior management manage the business’s brand guidelines, media positioning & core value and ensure our in-house design team adhere to them

National & Local Mailers (mainly Email & Social Media)
· As per the Marcomms plan, to produce engaging, thought-provoking, insight-driven pieces for advertisers & their agencies on lead networks (Health & Fitness, Cinema, Retail, Playcentres & Schools).
· To produce, analysis & optimise mailers for local markets.

Company Credentials, Network Presentations & Media Packs
· Company Credentials - to ensure we have a ‘live’ set of credentials that can form the basis for pitches to landlords & other potential partners.
· Network Presentations - to make changes of a major nature as & when required.
· Media Packs - to create media packs & other specific sales materials.
· Mock-Up’s & Photo Library - as needed for pitches; update photo library as required.

Market Research & Insights
· Develop, manage & maintain network consumer audience insights from both primarysecondary research sources; we are heavy users of TGI data, but also encourage research initiatives, often in partnership with client advertisers.
· Develop insights into key advertising client sectors to support our sales approach
· Develop good working relationships with our primary trading customers – UK Out-of-Home Specialist agencies to better understand their needs.
· Undertake regular benchmarking exercises across our sector to assist develop business competitive advantage where necessary.

Typical Daily Activities:

· Assist with marketing activity (compiling mailers, copy writing, website updates etc.)
· Support the media sales team in ensuring all key projects are delivered on-time & to the highest possible standard
· Where needed, undertake external campaign photography for high-value campaigns
· Produce case studies for website and presentations
· Maintain & update a ‘gold standard’ photo library and mock up station of media formats
· To build presence across social media – Linked In, Twitter, Facebook and Instagram
· Create ‘mock-ups’ to sit alongside proposals & help win business
· Undertake campaign photography for campaigns, collating imagery into presentations
· Compile & update network / sector presentations
· Competitive scanning - recording campaigns that run with rival media owners
· Create supporting network documents as & when required
· Flag up relevant network & category insights to the sales team
· System cleansing of our ‘live’ excel database 
· Input booked campaigns onto the Fusion system
· Generate site lists as required and complete ‘upsites’ for live campaigns
· Assist operations in managing the network and booking system
· Support Senior Management with ad-hoc requests (i.e. map-point, desktop research)
IT Systems

We operate mainly cloud based MS & Adobe packages, including MS Dynamics for CRM, an associated email system called Click-Dimensions & Creative Suite.

Additional Benefits:

· Time for You - we offer 22 days annual leave, increasing each year up to 25 days
· Future Saving - we will match your pension contribution to help you save for the future
· Support - we offer training through a 2-week induction programme & ongoing mentoring
· Development - we invest in staff through courses & qualifications to help them progress
· Free Parking - we have an on-site car park, which is free to use for all staff
· Rewards - we reward hard work with company parties & a yearly ski trip
· Healthy Lifestyle - we invest in your well-being with subsidised gym membership

For further information on the role, please contact:
Garfield Smith – CEO Boomerang Media Group
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